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In the Name of Allah,
Most Gracious, Most Merciful

Allah will
Raise up to suitable ranks
And degrees, those of you
Who believe and who have
Been granted knowledge

And Allah is well acquainted
With all ye do*.

(*) Abodullah Yussif Ali, The 
Holy Quran, Text Translation 
and Comment,(Kuwait : That 
El-Salasil,1989)1509, Iyat 11, 
Sura,Mujadila, or The Woman Who 
Pleads.
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In the Name Of Allah
Most Compassionate, Most Merciful

... Al-Ameed Pulpit ...

Praise and thanks be to Him for whatsoever He 
grants; bless He creates, wisdom He bestows, it is to 
witness the One and the only One He is and our master 
is Mohammed, His creature and messenger and peace 
be upon him, his immaculate progeny and chosen 
companions.

Now...
Here it is to meet the readership under the shade 

of a constellation of studies in the Al-`Ameed journal, 
twenty-first edition, and to hope that the targets of 
research and scientific promotion both the edition 
and consultation boards broach are to be culled in 
line with the nth ranks of prominence to serve the 
community. However the current edition embraces 
certain papers congested with issues linguistic, social, 
religious, historical and psychological to be entitled as 
the Husseinist Pulpit as Fidelity Portal to the Prophet 
and his Progeny for the importance of such a niche in 
transpiring the culture of the Ahlalbayt (Peace be upon 
them ).In time there are many challenges,  intellectual 
and  media ones, that is why it is quite a must to revert 
into the Husseinist discourse incarnating the sense of 
virtues, moderation and tolerance. It is to hope that the 
dear readership finds edification and epistemic pleasure 
and invite them to contribute in the coming editions 
and files .Allah is for success.





Al-Husseinist  Pulpit  
Figment Portal
to the Prophet

and the Progeny
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 Abstract
The primary objective of pragma-rhetorical devices is persua-

sion that can be defined as being able to change ones’ thoughts and 
feelings towards a particular subject. Imam Ali Bin Abi Tabil (P.B.U.H) 
used these pragma-rhetorical devices in his speeches which are col-
lected in Peak of Eloquence (Nahj al-Balagha). The current study 
aims at making pragma-rhetorical analysis of some of Imam Ali’s 
speeches delivered under the topic of moral teachings. The results 
show that Imam Ali highly used these pragma-rhetorical devices 
with the aim of persuading the audience to adhere to these moral 
teachings.
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ملخص البحث

ان الاهداف الاساسية للأساليب البلاغية هو الاقناع والذي يمكن تعريفه بأنه 
القدرة على تغيير الأفكار والمشاعر باتجاه موضوع معين. ولقد استعمل الامام علي 
)عليه السلام( هذه الاساليب في خطبه التي جمعت في كتاب )نهج البلاغة(. تهدف 
الدراسة الحالية إلى التحليل البراغماتي لبعض من خطب الإمام علي )عليه السلام( 
قد  السلام(  )عليه  علي  الامام  ان  النتائج  وأظهرت  الخلقي.  التهذيب  موضوع  في 
التقيد  بضرورة  المستمعين  اقناع  بنية  كبير  بشكل  البلاغية  الاساليب  هذه  استعمل 

بهذا التهذيب الخلقي.
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1. Introduction
Rhetoric is “the energy inherent in emotion and thought, trans-

mitted through a system of signs, including language, to others to 
influence their decisions or actions” (kennedy, 1991: 7). He suggests 
that when we express emotions and thoughts to other people, we 
tend to do that with the intention of persuading them, thus we are 
engaged in rhetoric (ibid.). The centrality of rhetoric is persuasion 
though it may be used for aesthetic of language or clarity of expres-
sions. More than twenty-five hundred years, the Greeks noted that 
rhetorical discourse sought persuasion. Wenzel (1990: 13) states 
that rhetoric seeks to “alter an audience’s views in the direction of 
those of a speaker or writer.”

Rhetorical pragmatic is a link between pragmatics and rhetoric. 
Pragma-rhetorical devices are tropical figures of speech that an au-
thor or speaker use to convey to the listener or reader a meaning 
with the goal of persuading him or her to consider a topic from a 
different perspective.

Imam Ali’s speeches were collected in one book entitled “Peak 
of Eloquence” (Nahj al-Balagha). It contains all his quotations, 
prayers (Du’as), sermons and speeches of moral teachings. These 
speeches have the spirit of the rhetoric of the pre-Islamic as well as 
the charm of prophetic era.

This study aims at applying the concept of pragmatic rhetorical 
devices to analyse the speeches of Imam Ali delivered under the 
topic of moral teaching. To associate Imam Ali’s speeches delivered 
to teach morals with the aim of persuasion is an innovative contri-
bution to this study. Imam Ali, in his speeches, does not say words in 
vain. Every single word said by him, comprehended, and perceived 
by his followers has its own aim and function. 
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2. Rhetoric and Persuasion
Rhetoric original status was in the work of Aristotle. Aristotle 

defines rhetoric as “the faculty of observing in any given case the 
available means of persuasion”(cited in Murphy, 2006: 864). He 
opens his book by saying that it is not enough to know what to say, 
the speaker must also know how to say it. He calls for ‘distinctive-
ness’ of language which is achieved through the use of devices such 
as metaphor, pun, hyperbole, and so on. 

According to Aristotle in his Rhetoric, metaphor, among other 
types of tropes, is the main part of rhetorical strategies aiming at 
accomplishing persuasion. Persuasion, as the main aim of rhetoric, 
is accomplished by the use of three ‘proofs’: ethos, the credibility of 
the speaker; pathos, the emotions of the audience; and logos, the 
arguments used (ibid.).

Bitzer (1968/1999: 219) argues that rhetoric is capable of modi-
fying the addressee’s mind if persuaded to do so. He states that:

A work of rhetoric is pragmatics; it comes into existence for the 
sake of something beyond itself; …. In short, rhetoric is a mode 
of altering reality,... The rhetoric alters reality by bringing into 
existence a discourse of such a character that the audience, in 
thought and action, is so engaged that it becomes mediator of 
change. In this sense rhetoric is always persuasive.

The term ‘persuasion’ has been defined differently by so many 
linguists and scholars in correspondence to their interests and pur-
poses. 

Stevenson (1944:70), who was the first to put the theory of per-
suasion, observes and studies how selection of terms with emotive 
meanings can be a persuasive argumentation tactic. He links the 
use of emotive language to persuasion by offering a theory that can 
explain how persuasion works as argumentation tactics that can be 
used by a speaker to manipulate audience (cited in Walton, 2005: 
162).
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Persuasion can be defined linguistically, apart from psychologi-
cally, as the use of language in an intended communicative way that 
affects how others think, feel, and/or act toward some object, per-
son, group or idea (Cegala, 1987: 13). The main aim of persuasion is 
to build personal ties with the audience and to establish and main-
tain social connection between the speaker and the recipient. 

Apart from using rhetorical linguistic devices which result in 
flouting Grice’s maxims, there are other approaches by which per-
suasion takes place. Of these different approaches is the psycho-
logical approach.

The persuasive discourse as defined by Lakoff (1982:11) is the 
nonreciprocal “attempt or intention of one party to change the be-
haviour, feelings, intentions, or viewpoint of another by communi-
cative means.” Later Lakoff (ibid.: 28) puts further condition for the 
text to be persuasive by saying that “unidirectionality in communi-
cation is a sufficient requisite to define a discourse as persuasive.” 

Mills (2000: 2) agrees with Lakoff and defines persuasion as 
“the process of changing or reinforcing attitudes, beliefs, or behav-
iour and it is built on a foundation of logic and reason.” The audi-
ence responds to persuasive messages, as Mills (ibid.) suggests, in 
two ways: thoughtfully and mindlessly. We listen thoughtfully when 
we listen carefully to what the persuader is saying, and we respond 
to the messages mindlessly when we do not have the time, motiva-
tion, or ability to listen (ibid.). 

Recent rhetoricians, like Kennedy (2007: 7), Walton (2007:2), 
and Dave (2008: 12) agree that ‘rhetoric’ is a strategy designed to 
persuade a targeted audience. In fact, “rhetoric has at times been 
understood simply as the study of persuasion” (Herrick, 2012: 3). 
If the person is aiming at persuading others, he is employing the 
techniques of rhetoric. Everyone uses rhetoric to accomplish per-
suasion in everyday activity so that “human beings are rhetorical 
beings” (ibid.: 5). It is not the way of deceiving people but, rather, 
as Kennedy (2007: 27) argues, that even those who have faith in 
their objectives and try to establish justice and truth are in need to 
rhetoric when they face the public audience. Thus, rhetoric is not 
a means of misleading the audience but a means of reaching truth 
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and confidence. Many linguistic choices are available in rhetoric to 
communicate thoughts and attract the audience and convince and 
persuade them within a particular context. Walton (2007:5) claims 
that the use of language for specific reasons, as to persuade or at-
tract someone, is an argument and classified under the study of 
rhetorical pragmatics.

3. Rhetorical Pragmatics 
The concept of rhetorical pragmatics is early referred to by Wal-

ton (2004: 21) as “the use of a proposition to carry out a goal in 
an argument or to make language very effective within a particular 
context as through the use of figures of speech.” The logical proper-
ty of pragmatic effect, as Walton claims, is to successfully convince 
or persuade a respondent.

The relationship between pragmatics and rhetoric is deeply 
rooted. What makes rhetoric fall within the scope of pragmatics, 
as Sadock (2006: 318) asserts, is the suitability of language within a 
particular situation regarding various contextual factors as the main 
area of pragmatics.

Pragma-rhetoric’s crucial goal is to link rhetoric with pragmat-
ics and combine at the same time communicative intention and 
persuasive intention. It is very clear that these two intentions are 
at different levels. We need first the fulfillment of communicative 
intention, then the fulfillment of persuasive intention. By means of 
the satisfaction of the communicative intention, one can get the sat-
isfaction of a persuasive intention. Thus, rhetoric includes many 
pragmatic strategies to communicate in a given situation.

3.1. Rhetorical Pragmatic Strategies
Rhetorical pragmatic strategies include argumentation appeals 

and rhetorical figures of speech. These are considered as powerful 
tools of deviation that characterize rhetorical means combined with 
pragmatic devices.
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3.1.1. Argumentation Appeals
The relationship between rhetoric and argument can be seen 

through their aim of persuasion. Many rhetoricians (Emeren and 
Grootendorst, 2004: 43 and Walton, 2007: 127) for instance, ex-
plain arguments as rhetorical means of persuasion by pragmatically 
appealing to the emotional state of the listener (pathos), the char-
acter of the writer (ethos), or to the reason itself (logos):

1. Ethos

It is the rhetorical pragmatic strategy that refers to the ability to 
persuade which is directly affected by the credibility of the person. 
Credibility is the degree to which a statement, a person, and / or a 
company is perceived to be ethical, trustworthy, and sincere. It is 
strongly related to the audience’s perception of how believable a 
speaker is. It is an attitude that exists in the mind of the audience 
(Walton, 2004: 171).

2. Pathos

Pathos is a term that is sometimes referred to as “emotional 
appeals”. Emotions, as Walton (ibid.) indicates, move us to act 
and motivate us to do things. Emotional appeals are intended to 
make listeners feel afraid, compassionate, proud, angry, shameful, 
and the like. As such, the appeal to pathos is directed towards the 
emotions of the audience. In many situations, emotion remains the 
most powerful persuasive factor. Where logical arguments some-
times fail, emotions often have the power to motivate people to 
respond and act. 

3. Logos

The third rhetorical pragmatic strategy of the argument is the 
appeal to reason or what is referred to by Walton (ibid.: 332) as the 
logical appeal (logos). It is the best standard one can reasonably 
hope to achieve in any natural argument when s/he provides an 
evidence of a particular proposition.

Kennedy (2007: 4) points out that logos refers to the internal 
consistency of the message, the clarity of the claim, the logic of its 
reasons, and the effectiveness of its supporting evidence. The im-
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pact of logos on an audience is sometimes called the argument’s 
logical appeal.

3.1.2 Figures of Speech
McQuarrie and Mick (1996: 3) argue that any proposition can 

be expressed in a variety of ways. One of these ways is the use of 
rhetorical figures of speech. There are many figures of speech that 
can be viewed from different linguistic fields, such as phonology, 
syntax and pragmatics. The figures of speech that are suitable for 
this study are pragma-rhetorical ones in that they flout the conven-
tional maxims within particular contexts. They implicate the speak-
er’s intended meanings as different from the literal ones.

Levinson (1983: 109) asserts that a figure of speech is an artful 
deviation from the norms. It occurs when an expression shows a de-
viation from conventional communication either in form or in con-
tent. The figures that are related to the subject of the current study 
are those showing content deviation such as metaphor, understate-
ment, overstatement, pun and rhetorical question. To deviate from 
the norm is to flout maxims of conventional interaction which, in 
turn, gives rise to many pragmatic figures of speech (ibid.: 110).

McQuarrie and Mick (1996: 3) classify figures of speech into 
two types: Schemes and Tropes. A figure of speech in the schematic 
mode involves a deviation from the ordinary pattern or arrange-
ment of words. It is a change in the standard word order or pattern, 
e.g., repetition, ellipsis. By contrast, a figure of speech in the tropic 
mode involves a deviation from the ordinary and principal significa-
tion of words, e.g., pun, hyperbole (ibid.). For the purpose of this 
study, only tropes are appropriate since their pragmatic consider-
ation helps to advance the ideas of the present work as they are 
rhetorical pragmatic strategies from the specifications of flouting 
Grice’s maxim in given situations.

1. Tropes

McQuarrie and Mick (1996: 6) consider tropes as figures of 
speech that provide hearers with incomplete or vague information. 
They imply messages that do not mean exactly what they are. To 
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effectively comprehend these messages, hearers are required to in-
fer and resolve the inconsistencies within the messages and assign 
the appropriate subjective meaning. McQuarrie and Phillips (2008: 
6) distinguish two types of tropes: destabilization and Substitution. 
Destabilization tropes include pun and metaphor and  substitu-
tion tropes include overstatement, understatement, and rhetorical 
question.

A. Destabilization tropes

The pragma-rhetorical operation of destabilization tropes, as 
Mulken (2003: 119) sees, involves the use of an expression whose 
meaning is indeterminate in its context. These destabilizers are pun 
and metaphor:

1. Pun 

Bussmann (1996: 968) regards the destabilizer as a pragmatic 
strategy of ‘word play’ in which a word or phrase unexpectedly and 
simultaneously combines two unrelated meanings. Pun evokes dis-
parate meanings in context where each applies differently.

2. Metaphor

Davis (1998: 12) thinks that the rhetorical pragmatic strategy of 
metaphor is to depend on flouting the maxim of quality. It suggests 
a comparison between two different entities to arouse imaginative 
interpretation of one in the light of the other. McQuarrie and Phil-
lips (2008: 8) identify metaphor as a substantial or fundamental re-
semblance between two terms. One does not expect to see these 
two terms associated but does so in a pragmatic way that opens up 
new implications.

Harris (2005: 5) defines metaphor as to compare two different 
things by speaking of one in terms of the other. Unlike a simile or 
analogy, metaphor asserts that one thing is another thing:

Example: Then Jesus declared, “I am the bread of life.” --John 
6:35 (ibid.)

B. Substitution tropes

The pragma-rhetorical operation of substitution is referred to 
by McQuarrie and Mick (1996: 6) to be a selection of an expression 
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that requires an adjustment by the message recipient in order to 
grasp the intended meaning. Mulken (2003: 116) states that in this 
type of tropes, one says something other than what is meant and 
relies on the recipient to make the necessary correction while Leech 
(1983: 145) considers substitution, as a rhetorical pragmatic strat-
egy, a case where a speaker’s description is stronger than the actual 
situation. It is detected from the flouting of the maxim of quantity. 

Within destabilization, the meaning may go different, while in 
substitution, it sways in a scale. For the pragma-rhetorical end of 
this study, three types of substitution tropes are considered. They 
are rhetorical question, understatement and overstatement:

1. Rhetorical Question

Sathoff (2002: 3) states that rhetorical questions are probably 
as old as public speaking itself. This technique, as Abrams (1993: 
183) asserts, is often used in persuasive discourse, i.e., for pragma-
rhetorically persuading someone of a truth without argument.

Harris (2005:3) defines rhetorical question as a questions that 
“is not answered by the writer, because its answer is obvious or 
obviously desired, and usually just a yes or no. It is used for effect, 
emphasis, or provocation” (ibid.).

Anderson (2007: 12) considers this rhetoric strategy working on 
pragmatics as it flouts the maxim of quality and does not expect an 
answer. It is seen as a question that is meant to have an obvious 
answer and can be interpreted and reformulated as a declarative 
sentence expressing a proposition.

2. Understatement

This pragma-rhetorical figure of speech is recognized by Cruse 
(2006: 186) as generating implicatures through saying something 
different from what the writer/ speaker intends to convey. He (ibid.) 
considers understatement as a statement of the quantity or inten-
sity of something that is less than what its natural state is. It is the 
opposite of overstatement but similar in the flouting of the maxim 
of quantity.
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Harris (2005: 5) defines understatement as a means which 
“deliberately expresses an idea as less important than it actually 
is, either for ironic emphasis or for politeness and tact.” When the 
writer’s audience can be expected to know the true nature of a fact 
which might be rather difficult to describe adequately in a brief 
space, the writer may choose to understate the fact as a means of 
employing the reader’s own powers of description. For example, 
instead of endeavoring to describe in a few words the horrors and 
destruction of the 1906 earthquake in San Francisco, a writer might 
state.

Example: The 1906 San Francisco earthquake interrupted busi-
ness somewhat in the downtown area.(ibid.) 

3. Overstatement

	 Allan (1993: 80) points out that this figure of speech involves 
deliberate exaggeration for pragmatic effect to increase impact or 
to attract attention.

4. The Model of the analysis
The tropical figures of speech, namely; Metaphor, Rhetorical 

Question, Overstatement, understatement, and Pun are the model 
of the analysis of the pragma-rhetorical figures of speech. A sta-
tistical analysis of these figures of speech are to be made to show 
the frequency of each figure in the speeches and which one scores 
higher frequency.

5. Data
The data of the analysis includes five speeches delivered by 

Imam Ali under the topic of moral teachings. Out of these speeches, 
the researcher will identify and explain the five types of pragma-
rhetorical devices adopted for the purpose of analysis.  The speech-
es of this study and their translations are selected from the Peak of 
Eloquence (Nahj al-Balagha) (on-Line).
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 1- Speech no. 1

عٍ أََال وَإنَِّ الْيَوْمَ  فَتْ باِطَِّال َ خِرَةَ قَدْ أَقْبَلَتْ وَأَشْر نْيَا أَدْبَرَتْ وَآذَنَتْ بوَِدَاعٍ وَإنَِّ الْآ ا بَعْدُ فَإنَِّ الدُّ أَمَّ
نَّةُ وَالْغَايَةُ النَّارُ أَ فََال تَائبٌِ مِنْ خَطيِئَتهِِ قَبْلَ مَنيَِّتهِِ أَ َال عَامِلٌ لنَِفْسِهِ  بَقَةُ الْجَ بَاقَ وَالسَّ رَ وَغَداً السِّ الْمضَِْام
امِ أَمَلهِِ قَبْلَ حُضُورِ أَجَلهِِ فَقَدْ  امِ أَمَلٍ مِنْ وَرَائهِِ أَجَلٌ فَمَنْ عَمِلَ ِيف أَيَّ كُمْ ِيف أَيَّ قَبْلَ يَوْمِ بُؤْسِهِ أََال وَإنَِّ
هُ أَجَلُهُ  َّ َ عَمَلُهُ وَضَر امِ أَمَلهِِ قَبْلَ حُضُورِ أَجَلهِِ فَقَدْ خَسِر َ ِيف أَيَّ رْهُ أَجَلُهُ وَمَنْ قَصَّر ُ ْ يَضْر نَفَعَهُ عَمَلُهُ وَلَم
ا أََال  َ نَّةِ نَامَ طَالبُِهَا وََال كَالنَّارِ نَامَ هَارِبُه ْ أَرَ كَالْجَ هْبَةِ أََال وَإنِِّي لَم غْبَةِ كََام تَعْمَلُونَ ِيف الرَّ أََال فَاعْمَلُوا ِيف الرَّ
كُمْ  دَى أََال وَإنَِّ لُ إلَِى الرَّ َال ُرُّ بهِِ الضَّ دَى يَج هُ الْبَاطلُِ وَمَنْ َال يَسْتَقِيمُ بهِِ الْهُ ُّ قُّ يَضُر هُ مَنْ َال يَنْفَعُهُ الْحَ وَإنَِّ
مََلِ  وَى وَطُولُ الْأ بَاعُ الْهَ ادِ وَإنَِّ أَخْوَفَ مَا أَخَافُ عَلَيْكُمُ اثْنَتَانِ اتِّ قَدْ أُمِرْتُمْ باِلظَّعْنِ وَدُللِْتُمْ عَلَى الزَّ

رُزُونَ بهِِ أَنْفُسَكُمْ غَداً. ْ نْيَا مَا َحت نْيَا مِنَ الدُّ دُوا ِيف الدُّ فَتَزَوَّ
  (Al-Islam.org: on-line)(28 الخطبة رقم) 
Surely this world has turned its back and announced its departure 
while the next world has appeared forward and proclaimed its 
approach. Today is the day of preparation while tomorrow is the 
day of race. The place to proceed to is Paradise while the place 
of doom is Hell. Is there no one to offer repentance over his faults 
before his death? Or is there no one to perform virtuous acts be-
fore the day of trial? Beware, surely you are in the days of hopes 
behind which stands death. Whoever acts during the days of his 
hope before approach of his death, his action would benefit him 
and his death would not harm him. But he who fails to act dur-
ing the period of hope before the approach of death his action 
is a loss and his death is a harm to him. Beware, and act during 
a period of attraction just as you act during a period of dread. 
Beware, surely I have not seen a coveter for Paradise asleep nor 
a dreader from Hell to be asleep. Beware, he whom right does 
not benefit must suffer the harm of the wrong, and he whom guid-
ance does not keep firm will be led away by misguidance towards 
destruction. Beware, you have been ordered insistently to march 
and been guided how to provide for the journey. Surely the most 
frightening thing which I am afraid of about you is to follow de-
sires and to widen the hopes. Provide for yourself from this world 
what would save you tomorrow (on the Day of Judgment) (ibid.).
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Type of the device The expression

Metaphor

بَاقَ رَ وَغَداً السِّ وَإنَِّ الْيَوْمَ الْمضَِْام
Today is the day of preparation while 

tomorrow is the day of race

ل الى الردىُ َال ُرُّ بهِِ الضَّ يَج
he whom guidance does not keep 

firm will be led away by misguidance 
towards destruction

باِلظَّعْنِ
you have been ordered insistently to 

march and been guided how to provide 
for the journey

مََلِ  وَطُولُ الْأ
the most frightening thing which I am 
afraid of about you is to follow desires 

and to widen the hopes. 

دُوا فَتَزَوَّ
Provide for yourself from this world 

غَداً
Tomorrow

Rhetorical
question

أَ فََال تَائبٌِ مِنْ خَطيِئَتهِِ قَبْلَ مَنيَِّتهِِ
Is there no one to offer repentance 

over his faults before his death

أَ َال عَامِلٌ لنَِفْسِهِ قَبْلَ يَوْمِ بُؤْسِهِ
Or is there no one to perform virtuous 

acts before the day of trial

Overstatement

نْيَا أَدْبَرَتْ وَآذَنَتْ بوَِدَاعٍ فَإنَِّ الدُّ
Surely this world has turned its back 

and announced its departure

عٍ فَتْ باِطَِّال َ خِرَةَ قَدْ أَقْبَلَتْ وَأَشْر وَإنَِّ الْآ
the next world has appeared forward 

and proclaimed its approach
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Analysis of the speech:

1. Metaphor

بَاقَ رَ وَغَداً السِّ وَإنَِّ الْيَوْمَ الْمضَِْام
Imam Ali uses this metaphoric image considering metaphor as 

the main strategy of rhetoric aiming at accomplishing persuasion. 
The word (اليوم) does not mean ‘today’ specifically. It means life in 
which people run to gain their livings and  (ًغدا)‘tomorrow’ does not 
mean the next day, it means the other world after death. It is a way 
of making comparison between two different meanings to arouse 
imaginative interpretation of one in the light of the other. He tries 
to tell Muslims that their ultimate aim in their lives is to prepare 
themselves just like the athletes in the race while tomorrow means 
the other world will be the day of racing to gain rewards. 

ل الى الردىُ َال ُرُّ بهِِ الضَّ يَج
The verb (يجر) (led away) is used here with the word (الضلال) 

(misguidance) in a way that shows ‘misguidance’ as a human being 
leading others to destruction if it is not confronted by guidance. It 
is a fundamental resemblance between two terms. It suggests that 
the two dissimilar things in situations are the same.

باِلظَّعْن
It means life just like a journey which needs Muslim to prepare 

for it all and every necessary equipment and food.

مََلِ  وَطُولُ الْأ
	 The word (الامل) (hope) is an abstract noun that cannot be 

seen or it is not tangible thus can not be measured. It is a meta-
phoric image to say that ‘hope’ is wide.
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دُوا فَتَزَوَّ
Imam Ali orders his followers to provide themselves with virtu-

ous deeds and sincere faith in God in a metaphoric comparison be-
tween traveling for long time, which needs food and tools, and the 
life which should be a place for equipping oneself with all necessary 
needs to prepare himself for the other world. 

 غَداً
Tomorrow means the other world. The metaphoric image is 

that this life is as if today and the other world is tomorrow. It is quite 
clear that metaphor is a figure of speech containing an implied com-
parison. Here, it is a comparison between a word in its ordinary us-
age and its application to another. It suggests that the two dissimilar 
things in situations are the same. 

2. Rhetorical Questions

أَ فََال تَائبٌِ مِنْ خَطيِئَتهِِ قَبْلَ مَنيَِّتهِِ
On surface, this sentence is seen as a question but in fact, it is 

a declarative sentence which expresses a proposition. It dose not 
meant to have an obvious answer. Imam Ali does not want hearers 
to answer this question but he intends to propose this statement 
to attract hearers’ attention to the importance of repentance from 
sins. The answer is not expected because he does not ask a deliber-
ate question. He wonders whether people are aware of the impor-
tance of meeting God in the Doomsday free of sins. This happens 
only if he/she asks forgiveness of God before death. This rhetorical 
question flouts Grice’s maxim of quality and flouting maxim is done 
with the intention of persuasion.

أَ َال عَامِلٌ لنَِفْسِهِ قَبْلَ يَوْمِ بُؤْسِهِ
What is said for the previous sentence can be said here. Imam 

Ali does not mean to ask his audience, but inversely he wonders if 
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there is someone who wants to submit good deeds in his life before 
leaving his life and standing in front of God with his sins. This seems-
to-be a question is reformulated as a declarative sentence. 

3. Overstatement

نْيَا أَدْبَرَتْ وَآذَنَتْ بوَِدَاعٍ  فَإنَِّ الدُّ
Imam Ali in this sentence uses a kind of overstatement. He says 

that this world has turned its back and announced its departure 
and in fact this world has still existed and has not departed. It is a 
deliberate exaggeration for pragmatic effect to increase the impact 
or to attract the attention of the hearers. He means that this world 
does not last forever. Everything will vanish and disappear soon. He 
intentionally makes this kind of exaggeration to persuade people to 
overcome their hopes in life and look forward for the other world. 

عٍ فَتْ باِطَِّال َ خِرَةَ قَدْ أَقْبَلَتْ وَأَشْر وَإنَِّ الْآ
Imam Ali continues using the exaggeration and says that the 

next world has appeared forward and proclaimed its approach as if 
the next world is shown in front of the hearers. One, when hearing 
this saying, imagines that the next world would be next time. This 
overstatement is to persuade Muslims not to hold tightly with this 
world. 

2. Speech no. 2

وَدَليِلُهُمْ  الْيَقِيُن  فيِهَا  فَضِيَاؤُهُمْ  اللَّهِ  أَوْليَِاءُ  ا  فَأَمَّ قَّ  الْحَ تُشْبهُِ  اَ  نََّه لِأ شُبْهَةً  بْهَةُ  الشُّ يَتِ  سُمِّ َام  وَإنَِّ
لُ وَدَليِلُهُمُ الْعَمَى فََام يَنْجُو مِنَ الْمَوْتِ مَنْ خَافَهُ  َال ا أَعْدَاءُ اللَّهِ فَدُعَاؤُهُمْ فيِهَا الضَّ دَى وَأَمَّ سَمْتُ الْهُ

وََال يُعْطَى الْبَقَاءَ مَنْ أَحَبَّهُ .
(Al-Islam.org: on-Line) (38 الخطبة رقم)
Doubt is named doubt (al-shubhah) because it resembles truth. As 
for lovers of Allah, their conviction serves them as light and the 
direction of the right path (itself) serves as their guide; while the 



A Pragma-Rhetorical Analysis of Some of Imam Ali's ...

6th Year . 6th Volume . 21 Edition 35

AM
EE

D
 Q

ua
rt

er
ly

 A
dj

ud
ic

at
ed

 Jo
ur

na
l

enemies of Allah, in time of doubt call to misguidance in the dark-
ness of doubt and their guide is blindness (of intelligence). One 
who fears death cannot escape it nor can one who loves eternal 
life secure it. (ibid.)
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Type of the device The expression

Metaphor

فَضِيَاؤُهُمْ فيِهَا الْيَقِيُن
As for lovers of Allah, their convic-

tion serves them as light

دَى وَدَليِلُهُمْ سَمْتُ الْهُ
the direction of the right path (it-

self) serves as their guide

وَدَليِلُهُمُ الْعَمَى
while the enemies of Allah, in time 
of doubt call to misguidance in the 
darkness of doubt and (their guide 

is blindness) (of intelligence)

Overstatement

فََام يَنْجُو مِنَ الْمَوْتِ مَنْ خَافَهُ
One who fears death cannot es-

cape it

وََال يُعْطَى الْبَقَاءَ مَنْ أَحَبَّهُ
nor can one who loves eternal life 

secure it

3. Speech no.3

دْقِ وََال أَعْلَمُ جُنَّةً أَوْقَى مِنْهُ وَمَا يَغْدِرُ مَنْ عَلمَِ كَيْفَ الْمَرْجِعُ  ا النَّاسُ إنَِّ الْوَفَاءَ تَوْأَمُ الصِّ َ أَيُّه
يلَةِ مَا  ِ هْلِ فيِهِ إلَِى حُسْنِ الْح ذَ أَكْثَرُ أَهْلهِِ الْغَدْرَ كَيْساً وَنَسَبَهُمْ أَهْلُ الْجَ َ وَلَقَدْ أَصْبَحْنَا ِيف زَمَانٍ قَدِ اتَّخ
ٍ بَعْدَ  يْهِِ فَيَدَعُهَا رَأْيَ عَْني اَ مَانعٌِ مِنْ أَمْرِ اللَّهِ وَنَه يلَةِ وَدُونَه ِ لُ الْقُلَّبُ وَجْهَ الْح وَّ مْ قَاتَلَهُمُ اللَّهُ قَدْ يَرَى الْحُ لَهُ

ينِ.  الْقُدْرَةِ عَلَيْهَا وَيَنْتَهِزُ فُرْصَتَهَا مَنْ َال حَرِيَجةَ لَهُ ِيف الدِّ
(Al-Islam.org: on-Line)  (41 الخطبة رقم)
O people! Surely loyalty (fulfillment of pledge) and truthfulness 
are twins. I do not know a better shield (against the assaults of 
sin) than it. One who realizes the reality of return (to the next 
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world) never betrays. We are in a period when most of the people 
regard betrayal as wisdom. In these days the ignorant calls it ex-
cellence of cunning. What is the matter with them? Allah may de-
stroy them. One who has been through thick and thin of life finds 
the excuses to be preventing him from orders and prohibitions of 
Allah but he disregards them despite capability (to succumb to 
them and follows the commands of Allah), while one who has no 
restraints of religion seizes the opportunity (and accepts the ex-
cuses for not following the commands of Allah) (ibid.).
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Type of the device The expression

Metaphor

دْقِ الْوَفَاءَ تَوْأَمُ الصِّ
loyalty (fulfillment of pledge) and 

truthfulness are twins

يلَةِ ِ لُ الْقُلَّبُ وَجْهَ الْح وَّ قَدْ يَرَى الْحُ
One who has been through thick 
and thin of life finds the excuses

هْلِ أَهْلُ الْجَ
the ignorant calls it excellence of 

cunning

يلَةِ ِ حُسْنِ الْح
Excellence of cunning

الْغَدْرَ كَيْساً
most of the people regard betrayal 

as wisdom

Rhetorical ques-
tion

مْ قَاتَلَهُمُ اللَّهُ مَا لَهُ
What is the matter with them? Al-

lah may destroy them

Overstatement

وََال أَعْلَمُ جُنَّةً أَوْقَى مِنْهُ
I do not know a better shield 

(against the assaults of sin) than it

ذَ أَكْثَرُ أَهْلهِِ الْغَدْرَ َ  وَلَقَدْ أَصْبَحْنَا ِيف زَمَانٍ قَدِ اتَّخ
كَيْساً

We are in a period when most 
of the people regard betrayal as 

wisdom

4. Speech no. 4

هُ  رَبَّ رَاقَبَ  فَنَجَا  هَادٍ  بحُِجْزَةِ  وَأَخَذَ  فَدَنَا  رَشَادٍ  إلَِى  وَدُعِيَ  فَوَعَى  حُكْمًا  سَمِعَ  امْرَأً  اللَّهُ  رَحِمَ 
وَأَحْرَزَ  غَرَضاً  وَرَمَى  ْذُوراً  مَح وَاجْتَنَبَ  مَذْخُوراً  اكْتَسَبَ  اً  صَالِح وَعَمِلَ  خَالصِاً  مَ  قَدَّ ذَنْبَهُ  وَخَافَ 
اءَ  ةَ وَفَاتهِِ رَكبَِ الطَّرِيقَةَ الْغَرَّ َ مَطيَِّةَ نَجَاتهِِ وَالتَّقْوَى عُدَّ بْر بَ مُنَاهُ جَعَلَ الصَّ عِوَضاً كَابَرَ هَوَاهُ وَكَذَّ

دَ مِنَ الْعَمَلِ. جََلَ وَتَزَوَّ ةَ الْبَيْضَاءَ اغْتَنَمَ الْمَهَلَ وَبَادَرَ الْأ وَلَزِمَ الْمَحَجَّ
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(Al-Islam.org: on-Line) (76 الخطبة رقم)
May Allah bless whoever listens to a point of wisdom and retains 
it, when he is invited to the right path he approaches it, he follows 
a leader (by catching his waist band) and finds salvation, keeps 
Allah before his eyes and fears his sins, performs actions sincere-
ly and acts virtuously, earns treasure of heavenly rewards, avoids 
vice, aims at (good) objectives and reaps recompense, faces his 
desires and rejects (fake) hopes, makes endurance the means to 
his salvation and piety the provision for his death, rides on the 
path of honour and sticks to the highway of truth, makes good use 
of his time and hastens towards the end and takes with him the 
provision of (good) actions.

Sp
ee

ch
 N

o:
 4

Type of the device The expression

Metaphor

وَرَمَى غَرَضاً
aims at (good) objectives

وَأَحْرَزَ عِوَضاً
reaps recompense

بَ مُنَاهُ كَابَرَ هَوَاهُ وَكَذَّ
faces his desires and rejects (fake) 

hopes

َ مَطيَِّةَ نَجَاتهِِ بْر جعَلَ الصَّ
Makes endurance the means to his 

salvation

ةَ وَفَاتهِ وَالتَّقْوَى عُدَّ
Makes piety the provision for his 

death

رَكبَِ الطَّرِيقَةَ
Rides on the path

ةَ الْبَيْضَاءَ اءَ وَلَزِمَ الْمَحَجَّ الطَّرِيقَةَ الْغَرَّ
the path of honour and sticks to 

the highway of truth

دَ مِنَ الْعَمَلِ وَتَزَوَّ
takes with him the provision of 

(good) actions.
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Overstatement
جََلَ اغْتَنَمَ الْمَهَلَ وَبَادَرَ الْأ

makes good use of his time and 
hastens towards the end

5. Speech no. 5

يَاتُ وَاضِحَةٌ وَالْمَنَارُ مَنْصُوبَةٌ فَأَيْنَ يُتَاهُ بكُِمْ  مُ قَائمَِةٌ وَالْآ عََْال فَأَيْنَ تَذْهَبُونَ وَأَنَّى تُؤْفَكُونَ وَالْأ
دْقِ فَأَنْزِلُوهُمْ بأَِحْسَنِ  ينِ وَأَلْسِنَةُ الصِّ مُ الدِّ قِّ وَأَعَْال ةُ الْحَ ةُ نَبيِِّكُمْ وَهُمْ أَزِمَّ َ وَكَيْفَ تَعْمَهُونَ وَبَيْنَكُمْ عِتْر
ا النَّاسُ خُذُوهَا عَنْ خَاتَمِ النَّبيِِّيَن صلى الله عليه وآله  َ يمِ الْعِطَاشِ أَيُّه ِ مَنَازِلِ الْقُرْآنِ وَرِدُوهُمْ وُرُودَ الْه
َ مِنَّا وَلَيْسَ ببَِالٍ فََال تَقُولُوا بَام َال تَعْرِفُونَ فَإنَِّ أَكْثَرَ  هُ يَمُوتُ مَنْ مَاتَ مِنَّا وَلَيْسَ بمَِيِّتٍ وَيَبْلَى مَنْ بَِيل إنَِّ
ِ وَأَتْرُكْ فيِكُمُ  كَْبَر ْ أَعْمَلْ فيِكُمْ باِلثَّقَلِ الْأ ةَ لَكُمْ عَلَيْهِ وَهُوَأَنَا أَ لَم قِّ فيَِام تُنْكرُِونَ وَاعْذِرُوا مَنْ َال حُجَّ الْحَ
رَامِ وَأَلْبَسْتُكُمُ الْعَافيَِةَ  لِ وَالْحَ َال نِ وَوَقَفْتُكُمْ عَلَى حُدُودِ الْحَ يَام ِ صَْغَرَ قَدْ رَكَزْتُ فيِكُمْ رَايَةَ الْإ الثَّقَلَ الْأ
تَسْتَعْمِلُوا  فََال  نَفْسِي  مِنْ  قِ  خََْال الْأ كَرَائمَِ  وَأَرَيْتُكُمْ  وَفعِِْيل  قَوْلِي  مِنْ  الْمَعْرُوفَ  وَفَرَشْتُكُمُ  عَدْلِي  مِنْ 
نْيَا مَعْقُولَةٌ  ُ وََال تَتَغَلْغَلُ إلَِيْهِ الْفِكَرُ . و منها : حَتَّى يَظُنَّ الظَّانُّ أَنَّ الدُّ أْيَ فيَِام َال يُدْرِكُ قَعْرَهُ الْبَصَر الرَّ
ةِ سَوْطُهَا وََال سَيْفُهَا وَكَذَبَ  مَُّ هَا وَتُورِدُهُمْ صَفْوَهَا وََال يُرْفَعُ عَنْ هَذِهِ الْأ نَْحُهُمْ دَرَّ عَلَى بَنيِ أُمَيَّةَ تَم

لَةً . ْ اَ جُم اَ بُرْهَةً ثُمَّ يَلْفِظُونَه مُونَه َّةٌ مِنْ لَذِيذِ الْعَيْشِ يَتَطَعَّ الظَّانُّ لذَِلكَِ بَلْ هِيَ مَج
 (Al-Islam.org: on-Line) (The Qualities Of A Faithful Believer)
“So whither are you going to” (Qur’an, 81:26) and “how are you 
then turned away?” (Qur’an, 6:95; 10:34; 35:3; 40:62). Ensigns 
(of guidance) are standing, indications (of virtue) are clear, and 
the minarets (of light) have been fixed. Where are you being taken 
astray and how are you groping while you have among you the 
descendants of the Prophet? They are the reins of Right, ensigns 
of Faith and tongues of truth. Accord to them the same good posi-
tion as you accord to the Qur’an, and come to them (for quench-
ing the thirst of guidance) as the thirsty camels approach the wa-
ter spring. O people learn this saying of the last of the Prophets: 
“He who dies from among us is not dead, and he who decays (af-
ter dying) from among us does not really decay”. Do not say what 
you do not understand, because most of the Right is in what you 
deny. Accept the argument of one against whom you have no ar-
gument. It is I. Did I not act before you on the greater thaqal (ath-
thaqal al-akbar, i.e. the Qur’an) and did I not retain among you 
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the smaller thaqal (ath-thaqal-al-asghar, i.e. the descendants of 
the Prophet)? I fixed among you the standard of faith, and I taught 
you the limits of lawful and unlawful. I clothed you with the gar-
ments of safety with my justice and spread for you (the carpet of) 
virtue by my word and deed. I showed you high manners through 
myself. Do not exercise your imagination about what the eye can-
not see or the mind cannot conceive (ibid.).

Till people begin thinking that the world is attached to the 
Umayyads, showering its benefits on them, and leading them to its 
clear spring for watering, and that their whip and sword will not be 
removed from the people. Whoever thinks so is wrong. There are 
rather a few drops from the joys of life which they would suck for a 
while and then vomit out the whole of it (ibid.).

Sp
ee

ch
 N

o:
 5

Type of the device The expression

Metaphor

قِّ ةُ الْحَ أَزِمَّ
They are the reins of Right 

مُ الدِّينِ وأَعَْلَا
ensigns of Faith

دْقِ وَأَلْسِنَةُ الصِّ
tongues of truth

ورُوُدَ الهِْيمِ العِْطَاشِ
as the thirsty camels approach the water 

spring

وَأَلْبَسْتُكُمُ الْعَافيَِةَ
I clothed you with the garments of safety

وَفَرَشْتُكُمُ الْمَعْرُوفَ مِنْ قَوْلِي وَفعِْل
spread for you (the carpet of) virtue by my 

word and deed. 

قِ خََْال وَأَرَيْتُكُمْ كَرَائمَِ الْأ
I showed you high manners through myself.

هَا نَْحُهُمْ دَرَّ أُمَيَّةَ تَم
showering its benefits on them

وَتُورِدُهُمْ صَفْوَهَا
leading them to its clear spring for watering
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فَأَيْنَ تَذْهَبُونَ
So whither are you going to 

وَأَنَّى تُؤْفَكُونَ
how are you then turned away

فَأَيْنَ يُتَاهُ بكُِمْ
Where are you being taken astray 

وَكَيْفَ تَعْمَهُونَ
and how are you groping

ِ كَْبَر ْ أَعْمَلْ فيِكُمْ باِلثَّقَلِ الْأ  أَ لَم
Did I not act before you on the greater 

thaqal (ath-thaqal al-akbar, i.e. the Qur'an)

Overstatement قِّ فيَِام تُنْكرُِونَ فَإنَِّ أَكْثَرَ الْحَ
most of the Right is in what you deny

Understatement

َ مِنَّا وَلَيْسَ هُ يَمُوتُ مَنْ مَاتَ مِنَّا وَلَيْسَ بمَِيِّتٍ وَيَبْلَى مَنْ بَِيل  إنَِّ
ببَِالٍ

He who dies from among us is not dead, 
and he who decays (after dying) from 

among us does not really decay

Pun

لَةً ْ اَ جُم اَ بُرْهَةً ثُمَّ يَلْفِظُونَه مُونَه َّةٌ مِنْ لَذِيذِ الْعَيْشِ يَتَطَعَّ بَلْ هِيَ مَج
There are rather a few drops from the joys 

of life which they would suck for a while 
and then vomit out the whole of it

1. Understatement

It is the only understatement in these speeches:

َ مِنَّا وَلَيْسَ ببَِالٍ هُ يَمُوتُ مَنْ مَاتَ مِنَّا وَلَيْسَ بمَِيِّتٍ وَيَبْلَى مَنْ بَِيل إنَِّ
Imam Ali here tells his followers that he who dies from among 

us is not dead, and he who decays (after dying) from among us 
does not really decay. This understatement generates implicatures 
through what he intends to convey to his hearers. This understate-
ment makes the quantity or intensity of the image less important 
than what its natural state is.

He may choose to understate the fact as a means of employing 
the reader’s own powers of description
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2. Pun

It is the only pun in these speeches:

لَةً ْ اَ جُم اَ بُرْهَةً ثُمَّ يَلْفِظُونَه مُونَه َّةٌ مِنْ لَذِيذِ الْعَيْشِ يَتَطَعَّ بَلْ هِيَ مَج
It is an unexpectedly and simultaneously combination of two 

unrelated meanings. The word (جملة) in Arabic text is a clear pun but 
when translated into English, it looses its originality. The verb (يلفظ) 
in Arabic collocates with the word (جملة) , the result will be “pro-
nounce a sentence.” Another meaning of the verb (يلفظ) is “throw-
ing up” or “vomiting” and the word (جملة)‘s other meaning is “the 
whole”.

Punning here is with the two words (يلفظ) and (جملة): the first 
meaning is “pronounce a sentence” and the second meaning is “to 
vomit out the whole of life.” In other words, he says that life is noth-
ing but rather a few drops of joy they would suck for a while then 
vomit it out. 

6. Results and Discussion
The results of the analysis will be listed in the following table:

No. Types of figures of speech Frequency Percentage

1 Metaphor 30 % 62.5

2 Overstatement 8 % 16.6

3 Rhetorical question 8 % 16.6

4 Pun 1 % 2.0

5 Understatement 1 % 2.0

Total 48

1.	 Metaphor scores the highest frequency in comparison with 
other figures of speech. It is used (30) times out of (48) devices, 
in the percentage of %62.5. Overstatement and rhetorical ques-
tions score (8) times each in the percentage of %16.6 while pun 
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and understatement score (1) time each in the percentage of 
%2.0.

2.	 These findings prove that Imam Ali highly used metaphor and 
intended deliberately to present his moral teachings in meta-
phorical images to arouse imaginative interpretation of these 
images in his audience’s minds. The aims behind using meta-
phorical images are to create persuasion inside each of them 
and to structure the perceptions and understanding of his re-
cipients. 

3.	 The overstatement used by Imam Ali is to create an exaggerat-
ed image in the mind of his listeners to imagine the catastrophic 
consequences of violating the moral teachings stipulated in the 
Islamic law (Al-Shareea). 

4.	 The rhetorical questions are used by Imam Ali not for seeking 
information as typical questions do but to make some rhetorical 
effect on the audience. Imam Ali does not seek answers because 
the answers are already clear to him and to the recipients. The 
purpose of such questions is mainly to emphasize the known 
answer and to stir some emotions. Rhetorical questions thus 
emerge a means of presenting a statement not as the speaker’s 
personal opinion, but because of the common ground which 
explains their persuasive effect.

5.	 Pun and understatement used by Imam Ali score once in the 
selected speeches. This indicates that he was speaking directly 
without making lesser presentation of facts.



Asst. Prof. Rufaidah K. Abdulmajeed

44 Jumadaalthniea 1438 March 2017

AM
EE

D
 Q

ua
rt

er
ly

 A
dj

ud
ic

at
ed

 Jo
ur

na
l

7. Conclusion
1.	 The goal of speaking is to persuade and to accomplish per-

suasion where pragmatic rhetorical devices represented by 
pragma-rhetorical figures of speech should be available. These 
figures of speech are shown in Imam Ali’s speeches of moral 
teachings. They score various frequencies with the main aim of 
persuading the audience.

2.	 The analysis of the data denotes that the pragma-rhetorical 
figures of speech are used by Imam Ali. He resorted to the fig-
ures of speech of metaphor, overstatement, understatement, 
rhetorical question and pun bearing in his mind the idea of 
persuading his hearers of the truth stated in these speeches of 
moral teachings.

3.	 Metaphor scores higher frequency among other figures of 
speech for the purpose of stirring the audience’s emotion and 
drawing an imaginative images close to the audience’s minds 
in order to make them comprehend his lessons and to comply 
with these moral teachings.
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